
SPARK
The story of a small ad agency igniting 
passion in the hearts of seniors

Best selling author of “Made In American House” shares his success story

A novel of inspirational advertising
Spark Creative Solutions



Increase brand awareness of American House; grow share of mind amongst our primary 
audience, adults 65+ and increase inquiries from those in-market.

With a desire to grow its portfolio nationally, American House Senior Living Communities 
recruited Spark Creative to define their brand, solidify their presence in the local market 
and attract national investors. Within 6 months, we launched MADE IN AMERICAN 
HOUSE, a breakthrough 360˚ brand campaign recognizing specific residents for the 
dynamic, inspirational and charming people they are. Eventually expanding our message 
to encompass employees and moments, we increased occupancy from 89% to 95%, 
attracting numerous residents and investors. Since the launch of Made In American 
House the portfolio has expanded to more than 50 communities with a platform in the 
Midwest,  Illinois and Florida. During Spark Creative’s partnership, American House is 
currently the 15th largest senior housing company in the country. The campaign includes 
television, print, a multi-page website, optimized mobile site, banner ads, eblasts, social 
media, web videos, out of home and a brand essence video.

OBJECTIVE

AMERICAN HOUSE CAMPAIGN



MARKETING PLAN

Strategy
Implement our 360º brand campaign across select communication platforms, targeting 
our primary and secondary target audiences, within defined geographical areas 
surrounding each community.  

Target Market
Primary: Prospective residents 
• Adults 65+ 
• Have children in the area
• Have immediate or near future need for services
• Secondary: Prospective resident influencers
• Adults 45-64
• Married with children
• Live nearby
• Currently provide some assistance to prospect

Strengths
• Peace of mind: 24 hour staffing
• Independence: Private apartments with full kitchens
• Services: Restaurant-style dining, housekeeping, transportation
• Socialization: Events and outings
• Enrichment: Spiritual, physical, cultural, mental, emotional
• Amenities: Within apartments and common areas
• Location, location, location!



MULTI-MEDIA, MULTI-DISCIPLINE APPROACH

MULTI-MEDIA IMPLEMENTATION OF CONSISTENT BRAND 
MESSAGING ACROSS DISCIPLINES

Advertising
• Corporate identity
• Collateral 
• Television
• Radio
• Website
• Search engine optimization (SEO) 
• Search engine marketing (SEM) 
• Senior directories 
• Local print 
• Community newsletters
• Email blast
• Direct mail

Public Relations
• Social media (Facebook, Twitter, YouTube, etc.)
• Corporate relationship building

Sales
• Paid referral agency relationship building (A Place for Mom, SeniorLiving.net, etc.) 
• Non-Paid referral relationships (Discharge planners, Senior centers, etc.)

Lifestyle
• Programs & activities
• In-house events
• Outings

Culinary
• Restaurant-style dining
• Choice
• Nutrition



Spark Creative has adapted and structured many of its branding efforts through 
a number of cost effective, laser targeted, automated executional initiatives 
that include a digital CRM platform, a client customized work request process 
to accommodate any unique business structure, from a small scale individual 
platform to a large scale franchise. We target online with behavioral and 
geo-targeting initiatives with direct response tactics that can be measured and 
analyzed in real time, or at any time. The world changes drastically on a daily 
basis and the marketing world changes even more. The cheese keeps moving 
and we keep building better mouse traps.

APPROACH



2010
No established brand
15 communities - MI
Average occupancy 80.1%
Spark Creative Solutions hired to:
- Define and establish the American House brand
- Increase occupancy

2017
American House brand strength drives growth/investment
47 communities - MI, FL, IL
Average occupancy 93% (3/24/17)

RESULTS



MOMENT PHOTOGRAPHY



EXTERIOR PHOTOGRAPHY



FOOD PHOTOGRAPHY



FOOD PREPARATION PHOTOGRAPHY



CORPORATE IDENTITY



PRINT



BROADCAST MEDIA



ONLINE VIDEOS



DIRECT MAIL



EMAIL BLAST



EVENTS AND P.R.



ONLINE BANNER ADS



ONLINE BANNER ADS WITH DIRECT RESPONSE LANDING PAGE



BUS DESIGN



SOCIAL MEDIA



DIRECTORIES AND REVIEWS



OUTREACH

Public Television Sponsorship



A beautifully delineated tale where the love for advertising 
meets the effectiveness of marketing. - “The Boston Globe”

Breathtaking…A gem of an idea that you’ll have 
trouble refusing. - “Oprah”

Spark has more enchantment, imagination and ideation 
than Crispin Porter. - “NPR”

Spark has done it again! I couldn’t put this one down!
  - “The New York Times”

Spark Creative Solutions 
sparkcreativesolutions.com

CALL 248.249.0008


